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MESSAGE FROM THE CEO

To all our partners, past, current, and future,

Lovin Dubai is what started all this in 2015. A local news and entertainment platform,
aiming to capture the zeitgeist (==l =) of the city. Fast approaching 10 years, the belief
that a city like Dubai needed a young, vibrant digital platform to tell its story is now
obvious in hindsight. Now present in 20 cities across the region, the same magic of
Dubai-born content creators, along with community stories, is happening in Cairo, Beirut,
Riyadh, Doha, Muscat, and Baghdad, to name a few. The region is beautiful, and each
place has its own story. What's better than these evolving stories being told by people
who care about where they are from, using the latest digital storytelling techniques?

For 2024, there is so much to look forward to; the region is full of lifel We remain
committed to bringing the best stories to our audiences digitally and being true to the
Lovin brand. To do that, each city retains its local identity as more and more Lovin's pop
up across the region.

We want to create with you a similar relationship to what we have with our audience, one
of mutual trust. See the Lovin platform as an extension of your brand, applying what you

believe. We are here to help you solve your business and marketing objectives.

Richard Fitzgerald, CEO & Founder, Augustus Media

lovin
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MANIFESTO: LOVIN’ LIFE

OUR MANTRA ,

Lovin is a local news & entertainment OVIN Y UR LIFE

channel sharing the best of its city,
informing using bitesize news, viral content,
and community stories.

Lovin Is Available Across The Arab World

OUR LENS

The heart of Lovin’s content is centred on
our readers enjoying life. Our tone is
positive, upbeat, factual, and relevant to a :
local audience. " R ——— e— e
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WE ARE THE PLATFORM THAT
HAS THE PULSE OF THE CITY
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“l GET ALLMY NEWS FROM LOVIN"

olyf

just want 1o say that | love how you Shahad | Your Fav Housewife Sylvia Elsa Reyna

post positive reinforcement posts , not Unless LovinDubai or UAE_Barq announce it, | Message lovin dubai, they had

just bad news. It's really good for the + s g o f ol . .
community. Keep up the fantastic refuse to believe it's banned & @ something similar to this a while back.
work.

v

nmaza w =e

< R deondaopi. & O O lowing ForYou | COR T RN

Elena von Soosten - 8h - &

« 80 Tracey Wilding - Savage and 50 others

Top comments ~

Josofina Ng
Is the dog rescued yet ? Any updates?
Jovindubai & ! | g 2 A Terrible

Like Reply

Sylvia Elsa Reyna
Message lovin dubai, they had
something similar to this a while back.

Ih Like Reply

Tracey Wilding - Savage
Pis update

2h Like Reply

AZZA APPLAUDS A GOVERNMEN
IMPLOYEE FOR TAKING CARE OF /
SENIOR CITIZEN

Alison Lawlor
| would take him or her if required

4h Like Reply

Shahad | Your Fav Housewife

] Unless LovinDubai or UAE_Barg announce it, |
refuse to believe it’s banned & @

Reply Qu

just want to say that | love how you
post positive reinforcement posts , not
Jjust bad news. It's really good for the
ity. Keep up the f; i
e work.

v

Alison Lawlor
It is a crime - animal abuse in uae

4h Like Reply

Mach
Crossing my fingers it's just an
“apparently” &

Reply Q1 (n ]

In the city cator

Comment as Chelsea
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LOVIN' DUBAI HAS BEEN MAKING THE
CITY MORE EMPATHETIC, DAY BY DAY

THERE WILL BE NEW MARKETS IN
DUBAI WHERE WORKERS CAN SHOP
FOR AFFORDABLE PRODUCTS

Com!
s LaborMarket
WEE.KEND PLAN: éA : )

- R - DONATION SHOP AND DROP
A DELIVERY RIDER REMOVE v

y DEBRIS FROM THE ROAD

THIS DUBAI RESIDENT WAS
SPREADING THE POSITIVE
VIBES WITHLITTLE TREATS

o7
24

/(;- lovipdutidi'e : wv’ Y

241
Yes, defivery riders are hyped so much But ¥ ?
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THE REGIONS LEADERS ENDORSE LOVIN’

“Thank you and great stuff you are doing” A social reshare from Princess Lateefq,
- Noura Alkaabi, Member of the Dubai Ruling Family
Public Diplomacy, MOFA UAE - Sheikha Lateefa Bint Maktoum

al LTE @ &W‘ﬂda&u

— o2y

teh full reel »

A HORSE WAS SPOTTED
TROTTING AROUND UMM
SUQEIM ROAD

2

g . § This Al Quoz Mosque Is The Only
> Mosque In The Middle East
Designed By A Female Architect

olyf

“I get emotional every time | pick up my
phone and there’s these two | guess their
blogs maybe that I follow Lovin Saudi”

- Princess Reema Bin Bandar Al Saud,
Saudi Ambassador to the USA

134 Gy lay) Sp0ll (nélall gau| st
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CELEBRITIES FOLLOW LOVIN’

9 Tom Cruise & Following Liked by 2,298 likes

@TomCruise Follows you

Actor. Producer. Running in movies since 1981. & lindsaylohan 2
= : Follow
Lindsay Lohan

sandrarizkofficial # 28 m O

Ya Hayeteh Ana QYPYY¢ 1

Reply Hide See translation

olyf
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INFLUENCERS FAVOURITE MEDIA BRAND
IN THE REGION

740 .
DUBAIBLING'S EBRAMEL.
IMPERSONATES HIS CAST M)
AU e :

MONEY KICKS REVEALS HE ALMOST
GOT KIDNAPPED IN LONDON FOR
BEING *A RICH DUBAIKID"

" | QL
“LONDON IS VERY NICE. BUT YOU HA
TO BECAREFUL™ HE CAUTIONED

@D Lied by mahies bz 339 21 ethers
OIS A b Bty (000 AMarng gt for
HOONTG 07 CUr Lown Dbt Show s moa It mas 3
(Fassuon 10 Nare T ce 1he ShK 48 Eiosadane

A QO ®@ & o
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MAKING A SPLASH!

2 i m" - o Y r—
R o T L
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9 AQUAFUN - JBR BEACH


https://docs.google.com/file/d/1AhgP1ilBx9e2fLKMJbNLg-Wa6VbbEsQu/preview
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“OHLOVIN’, YEAH THEY'RE EVERYWHERE"

2

35 :o"""m1

: E 2 :TAFU;""“ )
2 i \ieo

102

Covin dubai
A

| A

) zomato
=t RESTAURART

ARARDS 2023
{’? )
o ;
- 15
Q COCA-COLA ARENA Q ZOMATO AWARDS Q BASEBALL UNITED Q PALM RUN Q SAUDI GAMES
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OURLOYALLOVIN' COMMUNITY

| priyanka_anupillai 30w
" Awesome .. love @lovindubai page
alot

@ shiningwith_mystars 30w

Lovin Dubai has been my favorite
since the time | have moved to Dubai

12 years back.... I'm Lovin this page @
@ Heartiest Congratulations you

guys... We love you!! @lovindubai

) itsmesenoritajane 30w
We love you forever @lovindubai @

vV -

3 likes Reply

. sashas_chronicles 30w
.~ So proud of Lovin Dubai &% . Very
proud to be a Follower. Love the ©®

good news and good vibes | - : 55 Boley sy 1S
Lovin You & - Sadé Tolani . o0 pid Balcds o ’QS) N L . .
a lovindubai & 30w

Hide all replies

darceysilva & 26w @ltsmesenorltajane we love O
Congratulations! Loving Dubai! Love you too@
3%“ guys! Keep inspiring! @ @ @ 4 Your page stirred up emotions 2 likes Reply

in me, reminiscent of Lebanon,

evoking a deep sense of

missing my homeland. Keep up

the fantastic videos,chapeau
' bas W

v

@ itsmesenoritajane 30w

I love your posts. Keep it up (g @lovindubai Forever (3 vv .

&&;C
L

1like Reply

lovin
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LOVIN' IS IMMERSED IN THE
COMMAUNITIES DAILY LIFE
BRINGING YOU...
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BREAKING NEWS VIRAL VIDEOS

COMMUNITY STORIES
LBV [REACGH] 1OGM WIEWS

BOOKD ENGACEMIENT

<@r Lovin Dubai - &

VE7 13 009 2071 -G

e X

Alll sprinkie of dust on there and we're 9ood to go!
o s B @ maneshwarfoshi6 on TIKTok

SAUDI AND UAE’S LEADERS
MAKE ALL CHILDREN'S
=" WISHES COME TRUE! ¥




LOVIN | MEDIA KIT 2024

EXPANSION

What started in 2015 as Lovin Dubai and just 3 employees...

Has now blossomed into The Lovin Brand, the fastest growing media brand in the region, with a presence in
over 20 Lovin Cities, a team of 90+ and still growing.

Lovin is committed to delivering the very best of each of its cities, providing an authentic local perspective
through bitesize news and viral content, to bring the community together.
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72M MONTHLY IMPRESSIONS
23M MONTHLY UNIQUE REACH
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A LOCATIONS

SAUDI ¢

RIYADH
JEDDAH
NEOM
SHARQIYAH
ALULA
MEDINA
MECCA

JORDAN o—
AMMAN

LEBANON e—
BEIRUT

PALESTINE

EGYPT o—
CAIRO
ALEXANDRIA

SUDAN *
KHARTOUM

* IRAQ
BAGDHAD

* BAHRAIN

—*QATAR
DOHA

* UAE
DUBAI
ABU DHABI
AJMAN
FUJAIRAH
SHARJAH
RAK

—e OMAN
MUSCAT

LOVIN | MEDIA KIT 2024

PAKISTAN
ISLOO
e LAHORE
{ KARACHI
|
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LOVIN SOCIALS

5.7M 925M

FOLLOWERS VIDEO VIEWS
IMPRESSIONS AV. MONTHLY REACH

ENGAGEMENT UNIQUE REACH MONTHLY

lovin

oyl



LOVIN WEBSITE

]

USERS

PAGE VIEWS

70%

MOBILE USERS

lovin

ey




LOVIN APP
& NEWSLETTER

16K

ACTIVE USERS

61%

ENGAGEMENT RATE

60K

NEWSLETTER USERS DATABASE

lovin
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LOVIN SHOWS

600K

ACTIVE USERS

14M

VIDEO VIEWS

15%

ENGAGEMENT RATE

lovin

ey




OURREACH
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21 ACTIVELOVIN CITIES AND COUNTING

The Lovin brand has the unique ability to reach users from a local perspective in each major city across the region

lovin

olyf
LOVIN 16.2M* 2.9M 14M
MONTHLY
REACH
POTENTIAL 6.5M 15.5M 28.4M
REACH

lovin SHARJAH

ol
LOVIN 560K 1.4M 962K
MONTHLY
REACH
POTENTIAL 2.0M 2.8M 4.6M
REACH

* Repeated reach

** Reaching everyone online in the UAE at least three times a month on average

E BAHRAIN MUSCAT ABU DHABI
6K

220K 446K 1.7M*

1.7M 1.7M 2.IM 3.4M

KHARTOUM | PALESTINE BAGHDAD

31K 71.3K 39.8K

3.2M 2.9M 9.2M



WHO ARE WE SPEAKING TO?

The Lovin audience is highly engaged comprising with 70% of users falling in the
demographic with the highest spending power.

NATIONALITY
22% = INDIA
21% = UNITED KINGDOM
16% - OTHER EU
e .

8% - PAKISTAN

13-17 18-24 25-34 35-44
7% = PHILIPPINES
GENDER 5% - OTHER GCC
3% - RUSSIA
Female Male
44% 56%
9% - OTHER

O RoXVE-RpX KAl
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TOP AUDIENCE INTERESTS

[,

SHOPPING ENTERTAINMENT

Tl

NEWS WELLNESS & FITNESS

®
o

F&B/DINING TRAVEL

™ N

D

NN
NN

LEISURE REAL ESTATE
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UAE

21I0M 607M 862M

ANNUAL

UNIQUE REACH VIDEO VIEWS IMPRESSIONS

lovin abu diabi  lovin dubai,  lovin [ujairak [oum Wé foum ai;aﬁ lovin ajman

esbgfaiyf - erelgf— iudeyigf e olode obyf

KSA

140M 218M 248M

ANNUAL VIDEO VIEWS IMPRESSIONS
UNIQUE REACH

Cosinsaud lovin hiyadh {ovin Shaigigah  lovin jeddah ~fovinneom

drgmalledy! cl’&}”“%’ Wﬂow 632@53[ : .;J,gurﬂ,g/
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QATAR

23.7M 8.5M 28.5M

ANNUAL VIDEO VIEWS IMPRESSIONS
UNIQUE REACH

lovin doha

" EGYPT

44.3M 36.5M 66.5M

ANNUAL VIDEO VIEWS IMPRESSIONS
UNIQUE REACH

lovin cairo
ot esbg!




OMAN
5SM

ANNUAL
UNIQUE REACH

Covin muscal

hiug (.;"i,q-‘

10.7M

VIDEO VIEWS

11K

ANNUAL
UNIQUE REACH

20M

IMPRESSIONS

21k

VIDEO VIEWS

LOVIN | MEDIA KIT 2024

JORDAN

50K

IMPRESSIONS



LEBANON

3.6M 5.3M M

ANNUAL VIDEO VIEWS IMPRESSIONS
UNIQUE REACH

lovin beitul

e gl

PALESTINE

800K 1.6M 2M

ANNUAL VIDEO VIEWS IMPRESSIONS
UNIQUE REACH

lovin palestine

bl g/
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CREATING IMPACT
THROUGH A DIGITAL LENS

TRUSTED

The ‘reliable’ source of real time local news in the region.

ENGAGING

Uncovering the stories that other outlets have missed, while creating
thought provoking content that users talk about and share with peers.

POSITIVE

Shining a light on positive community stories by delivering inspirational
and wholesome content.

lovindubai @

Lovin Dubai has officially hit the 1 Milllon.
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OUR LOVIN HOSTS

Our passionate hosts are constantly working to elevate Lovin as the
ultimate local news and entertainment channel in the Middle East. With
a commitment to our local communities , we aim to be their trusted
source, always.

/
tos usms;"f:
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WHAT WEDO

CREAT l‘\"'/’~ Ql5’ AUTTON]

THE PALM MONORAIL
TURNS PINK! V.3
\"(’

AWARENESS STORY TELLING ANVPLFICATION
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HOW WE WORK WITH BRANDS

We work with leading brands across the globe, creating and distributing native content
across the Lovin Network.

—“ ]| ¢ o e i

WELCOME TO COP 28! A i FINISH THE LYRICS: |
e | ® g W THE YASALAM AFTER-RACE |
= k CONCERTS 2023 EDIT! b

7 B ¢
= B 1k
ot Vit iGght: o S - e & \ i e
% fovindubai and lovinabud habi 74 : & MASHREQ WENT BIG! V
3 (=& lovindubai @ 7 ’ 7 \ - =i - A
CONTENT AD HOC LONG TERM NATIV

CREATION CAMPAIGNS PARTNERSHIPS ADVERTISING PARTNERSHIPS
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WORKING WITH 1200+ BRANDS* ACROSS THE
REGION INCLUDING MANY OF THE WORLD'S
LEADING BRANDS.

)
L

(G
NG
e,

S8

s M . ' Uber . T
2 OAE adidas Unif;w CharlotteTilbury

Talabat = gt PE%CO A\arriott SAMSUNG RIAXOS
— @ %
Jdeliveroo |1 MERAAS G%f’_f{’;{f{'/ Tenne Hotlons Hiiton

eiion  LAWALIR  GogZius RO V.E  EMAAR JHIJEIDO

AFTER-RACE CONCERTS HOTELS

U320

s vmense AVANI Careem ATLANTIS  ~fHihank  AEROPOSTALE

Jl—f_cill FESTIVAL Hotels & Resorts THE PALM, DUBA




TANG ARABIA | &

CGl VIDEO | RAMADAN CAMPAIGN

Lovin Dubai creatively utilized CGI technology in collaboration
with Tang Arabia to welcome the Holy Month of Ramadan

760K

TOTAL IMPRESSIONS TOTAL REACH

o ANTR

.
. “;“-(;J

D P Lked by natosha.lopez and 8,327 athers
lovindubai Wishing everyone celebrating a blessed Ramadan
& viaTang

Dtangasabia #3p WMovindubai

760K

10K

TOTAL ENGAGEMENT

Video

o | Movindubal B

Tocihoubel Orighanl sdo
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MS TALKS 2.0 | > NOVARTIS

SHOW PRODUCTION | NOVARTIS CAMPAIGN

Novartis collaborated with Lovin Dubai to launch the second
season of the podcast MS Talks, to address the topic of multiple

sclerosis and its misconceptions in society
6.5M 2.8M 459K
TOTAL ENGAGEMENT

TOTAL IMPRESSIONS TOTAL REACH

(&) open App

Description

#LovinDubal

MS TALKS 2.0: A Story To Inspire. Breaking the MS

MS Talks 2.0 is a collaboration between Lovin Dubai
and Novartis Gulf - 501 i Uy The 10-episcde series
brings together experts and members of the
community to bring awareness to Multiple Sclerosis

In the first episode of MS Tolks 2.0, Lovin D1 ..more

a Lovin Dubsi

Once you start reading about it and
knowing more




BASEBALL UNITED | =

MEDIA PARTNERSHIP CAMPAIGN

Lovin Dubai was a proud media partner of the first ever
professional baseball exhibition in the middle east: 2023 All-Star
Showcase, sharing content pre, during and post-event

800K 780K 7,903

TOTAL IMPRESSIONS TOTAL REACH TOTAL ENGAGEMENT

Latest

The Region’s First Pro-
Baseball Game Will Soon
Be Played In Dubai!

i¢ in the history Stai . Including fL«

ing former stars will go

v -to-k‘.dlnahvoqlm sevies! B4
This looks epic! eharedall skagh shalldh
| v W

LOVIN | MEDIA KIT 2024

DCT | abudhabi

VIDEO PRODUCTION | RAMADAN 2023 CAMPAIGN

A successful month long campaign for Ramadan in
collaboration with The Department of Culture and Tourism- Abu
Dhabi. The Campaign showcased the very best cultural, culinary
and event offerings across the Holy Month, through video
production and native editorial coverage

7.3M 6.6K 67k

TOTAL IMPRESSIONS TOTAL REACH TOTAL ENGAGEMENT

abu dhabi lo3
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DAMAC TAKEOVER | AMAC

GRAND TAKEOVER CAMPAIGN

The Damac 40-year anniversary celebrations was an excellent example of a full Lovin Dubai social takeover.
‘Lovin Damac’ included changes in the logo across all social platforms, changes in cover photos, full website
banners, stories, reels, and articles. The campaign generated over 3 million impressions Daily.

9.2M 6M 50k

TOTAL IMPRESSIONS TOTAL REACH TOTAL ENGAGEMENT

oly/

lovindubai ©

13.6K 917K 33
Posts Foliowers  Following

Lovin Dubai | e bs!
Community
Lovin shares the best of Dubai, informing with bitesize
news, & community stories - "Levin your Ide’
dubai@lovin.co WA 0523682471 #ovindubai
tovin cojdubaifeny
@ Followed by lovindoha, lovinrak
and 46 others

Following ~ Message

&F

Cheistmas.. Wordoupa. RainbowMik  ThoApp  Takeow

&

@ Lovin Dubai @

ﬁ L~ @ f;

Publisn Promots Viewas Edit Page

Home  About Live Videos Photos  Grouy

Create a post

& Add to Story

Lovin Dubaiv "

@lovindubai @ 23
109 336.6K 4.2M
Edit profile
Lovin shares the bast of Dubal, with bitesize news
& community stories
& hups:/fiovin.co/shopping
"
W

(2 View expired Stories in "Your private videos”

Lovin Dubai | (29 () @

@lovindubai

Lovin Dubai is & local news and entertainment brand
capturing tho best of our city. All abcut 'Lovin Your
Life’ By @weareaugystus dubaidlovin,co | WA
0523682471

63 Media & News Compacy

© Dubai, United Arob Emirates & lovindubai.com

wing 271K Followars

Nat follewed by anyone you're following

Twoets Tweats &replies  Media Likes

B Pinned Tweet
Lovin Dubai | w29 Gégd © @lovin. +33m  +er
Damac Celebratas 40 With Spectacular Sky
High Celebrations

#idamac feglobrations #4Qygars




WHAT'S NEW

LOVIN HOUSE

Take your event to the next
level with the Lovin House
on ground activation
where the audience and
influencers can capture
and share content.

olyf

JK(ET

R

CGl VIDEOS

Create attention grabbing
viral videos with the use of
CGl Technology.

We have a full service
offering of production as
well as distribution across
Lovin Channels.

G PO

Al CAMPAIGNS

Make your brand stand out
with creative Al driven
concepts that enhance
user engagement.

< lovindubai & Q -

173k M 67
Posts  Followers  Follawing

Lovin Dubal | we o
@ lovndubai
Community
Lavin' shares tha bast of Dubs, informing with bitesize

news, & community stories - Lovin' your e
dubss@iovin.co WA 0523682471 #ovindubas

@ linkin biofig-lovindubal and 4 more

u, Followed by ranimtayech, shahiralkindy
and 110 others

WHITELISTED ADS

Optimize your paid media
strategy by gaining access
to Lovin accounts
leveraging the audience on
Lovin Platforms.

LOVIN | MEDIA KIT 2024

” \,l‘, @ @
OoesSosm., LDXAGUA..  Shepping  Newstter 'nnA!

i} @

e\per ence

abu dhabi

m Q . ® 9

GRID TAKEOVER

Make a splash and
enhance your brand
presence by taking over
the top row of the Lovin IG
Grid!
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OURDIGITAL

VA RIKETIINIG [FORIMIANTS

|

T mEE2
o
el
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P =
ST

DISPLAY SOCIAL SHOWS &
PODCASTS




AMPLIFY YOUR BRAND WITH US

HELLO@LOVIN.CO
GET IN TOUCH FOR MORE INFO



